Do you know who
your convenience
customer is?
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Convenience retail covers a broad spectrum of outlets, shown here as a Harnessing data
continuum with increasing levels of discipline Empowering wholesale
foodservice & convenience
Unaffiliated Retail clubs Symbol groups Multiple convenience
retailers
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The channel is often mistakenly treated as a whole when in reality the Harnessing data
different sub-channels attract a different shopper Empowering wholesale
foodservice & convenience
Unaffiliated Retail clubs Symbol groups Multiple convenience
retailers >

D v % At the beginning of February 2023, TWC interviewed a nationally
O you actua Y KNOW representative sample of 2,000 GB consumers to find out WHO

who shops iNn this pa It  was shopping in different types of convenience store during the
previous month (January 2023).

2098 of the market?

The results might surprise you!

Men are more likely 18-34’s are more likely to shop Households with children
to shop at at indies than convenience are more likely to shop at
convenience stores, multiples independents ...

especia.ly symbols ... As are those who work

and indies Over half of those aged 55+
haven’t shopped in a c-store in
the last month

full time



Who is the convenience retail shopper? twc
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foodservice & convenience

In three separate studies, Households shopping at these The most cash-strapped
we've seen the independent stores ARE more likely to have consumers may be
convenience shopper is NOT children and to work full time avoiding the convenience
older and lower affluence and are therefore time-pressed channel altogether

Why could this be?

* Lower affluence shoppers are drifting to the discounters ... or even food banks
« Middle class shoppers are shopping little and often locally
* The time-pressed will shop wherever is close to where they are (near home, on way to work etc)




Understand your indie & symbol shopper better....
Contact the TWC team to find out how we can help

Contact Tanya: Contact Tom: Contact Sarah:
Email tanya@twcgroup.net Email tom@twcgroup.net Email sarah@twcgroup.net
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Harnessing data

Call 01908 101 389 | Visit www.twcgroup.net Empowering wholesale

foodservice & convenience
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